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Da den finske kunstner, Laura
Horelli, i marts maned kom il
Rooseum for at begynde et tre-
mineders arbejdsophold gik der
ikke lang tid for hun vidste en hel
del om Malmé. Hun orienterede
sig om Malmés fortid som en
driftig veerftsby og fik indblik i
nutidens multikulturelle, kosmo-
polistiske virkelighed gennem sine
samtaler med beboere fra blandt
andet Rosengird og Sophiglund.
En af intentionerne bag héndes
arbejdsophold var at begynde
pa et nyt projekt til Rooseums
et-drige program Ar 2052 kommer
Malmé inte lingre vara 'svenskt’.
Sammen med Laura Horelli er
flere andre internationale kunst-
nere, heriblandt Lyn Lowenstein,
Yael Bartana, Esra Ersen og Katya
Sander, inviteret til at udvikle et
projeke til programmet. Alle disse
kunstnere har fiet eller vil i lobet
af 2003 fa stillet et af Rooseums
arbejdsrum til ridighed i cirka tre
maneder som base for deres indle-
dende research. Projekterne er
steds-specifikke og vil forholde sig
til Malmo, til den kulturelle
mangfoldighed og til en hverdag
hvor forskelle mellem mennesker
og kulturer er vores fzlles anlig-
gende og en stimulerende faktor.

Laura Horelli har tidligere be-
skeeftiget sig med det multikuleu-
relle omride, blandt ander i
Frankfurt, hvor hun i 2001 arbej-
dede med projektet Cultural Groups
in Frankfurt. Projektet bestod af
en publikation som indeholdt
prasentationer af en lang rakke
nationale eller kulrurelle fore-
ninger i byen, som for eksempel
en tyrkisk klub og en tysk-ameri-
kansk venneforening. En af de
ting der slog hende under det ind-
ledende arbejde var at antallet af
foreninger var stort men oplys-
ningerne om dem relativt sma.
Hun inviterede derfor 130 fore-
ninger til at udforme en side om
sig selv, deres aktiviteter og mal
i en informativ publikation som
skulle distribueres pi offentlige
steder i byen sisom caféer, butik-
ker, turistkontorer, biblioteker,
museer, fitness centre etc. Herfra
kunne enhver interesseret tage et
gratis eksemplar med sig.

P4 sin vis kan man sige at pro-
jektet i Frankfurt legger sig i for-

-
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laengelse af traditionen indenfor
kunsten om at skabe ‘multiples’,
det vil sige masseproducerede
kunstvarker, som ofte gives vak
eller szlges for en symbolsk pris.
Idéen med multiples er blandt
andet at give flere mennesker
mulighed for komme i besiddelse
af kunst, eller at have en mere
personlig kontakt med kunsten og
dens budskaber. Et andet aspekt
af multiples er at de ofte spiller an
pa markedskrafter, omsatning,
forbrug og ejebeger, mekanismer
i samfundet som kunsten er en
del af ligesavel som den kommen-
terer dem.

Laura Horellis publikation
adskilte sig imidlertid fra multiple
genren ved ikke at at viere et
forsog pé at fi kunsten til at nd
flere mennesker. At publikationen
udsprang af et kunstprojekt var
underordnet. Derimod er det vig-
tigere at tage i betragtning hvor-
dan den spillede pi begaret efter
information, som mainstream
medierne oftest lazgger monopol
pa og tilfredsstiller med stereoty-
pe billeder, der bekrafter en
bestemt holdning. Ved at sztte en
publikation i cirkulation gives en
anden version af de historier og
billeder som skabes via tv og de
trykte medier. Kunstneren treder
et skridt tilbage som kunstner i
traditionel forstand og bliver en
katalysator, en initiativtager, som
vender op og ned pa vores fore-
stillinger, og som er med til at
fremhaeve en mere nuanceret
debat.

T.aura Harellic arheidsmerade
minder pi flere mader om journa-

listens. Begge arbejder med infor-
mation som materiale og er invol-
verede i en undersogelsesproces,
der siden leder frem til en sam-
menfattet formulering af en tema-
tik eller en historie. Hvor journa-
listen kan arbejde udfra tanken
om en vis objektivitet i sin ind-
samling af materiale, lader Laura
Horelli sig i hojere grad styre af
sine intuitive associationer og af
de muligheder som en situation
byder pd. Som hun selv udraler:
"I do not collect data to prove a
hypothesis. The conclusions of the
research are often open to various
interpretations”.

Et cksempel pi hvordan et re-

search materiale er blevet udfor-
met i flere versioner er det video-
bascrede vark Helsinki Shipyard /
Port of San Juan (2002-2003).
Verket blev til efter et ophold i
Puerto Rico og var inspireret af et
billede i en turistbrochure af kryds-
togtsskibene i San Juan. Billedet
udloste en erindring om et skibs-
verft for krydstogtsskibe i Hel-
sinki, som Laura Horelli boede
ved siden af som barn. Deraf fik
hun idéen til at filme luxusliner-
nes interiorer i Puerto Rico, og
deres konstruktion i Helsinki.
Hun var specielt intresseret i folks
relationer til skibene pa disse to
geografisk vidt forskellige lokatio-
ner, og billederne ledsages derfor
af de ansattes berettelser om deres
arbejdsplads. Stedernes forskellig-
heder har ikke kun betydning for
indholdet i Laura Horellis verker.
Den sammenhang som verket
skal vises i spiller ogsé ind pa dets
udformning, og det er blandt
andet dette forhold som har fert
dil at varket er Blevert lavet i flere
versioner. Den ferste version blev
vist pd en internet restaurant i det
gamle San Juan, der fortrinsvist
blev besogt af besetningsmedlem-
mer fra skibene. Beslutningen om
hvordan videoen skulle redigeres
og hvordan den skulle vises var
derfor inspireret af restauranten
og dets miljo. Siden er en ny ver-
sion kommet til med storre fokus
pé de finske skibsarbejderes histo-
rier.

I flere andre af Laura Horellis
varker fungerer stedet eller rela-

ringwnbril sreder lioeledec som er
springbreaet til at undersoge de

sociale, kulturelle, okonomiske og
politiske vilkir der praeger de
sammenhange vi er del af.

Japanese English Adverstising Slogans

(2000) er en videoinstallation
som er bygget op omkring rekla-
meslogans pa produkter hun
lagde seerligt marke til under et
ophold i Japan. Det specielle ved
varerne var, at deres slogans var
pi engelsk, og de var anvendt som
grafiske elementer, der refererer
til den vestlige kultur, snarere end
som information om produkret.
Med baggrund i disse slogans
skabte hun en absurd dialog som
siden blev fremfort som sma sce-
ner af japanere i daglige omgivel-

ser. I installationen vises scenerne
pi en videoprojektion og pd en
monitor i samme rum ser man
selve produkterne, der refereres til
i dialogen. Verket er simpelt,
men sammenstillingen af hverdag
og reklamebranchen, est og vest,
giver udtryk for den kompleksitet
som findes i udvekslingen af var-
dier mellem to kulturer.

Current Female Presidents (3/2001)
har hele verden som sit udgangs-
punkt i undersogelsen af ken og
magtfordeling pa et verdenspoli-
tisk plan. Seks farverige fotocolla-
ger med billeder af de seks kvin-
delige presidenter, som regerede
pa det tidspunkt varket blev
skabt, er installeret ved siden af et
sort-hvidt verdenskort. I dette til-
feelde leger verket med magtens
retorik, og ger os opmarksomme
pé at de fa siddende kvindelige
prasidenter fortrinsvist findes i
omrider udenfor de mere mands-
dominerede *verdenscentre’.

Laura Horellis Malmé baserede
projekt vil blive praesenteret i
labet af vinteren 2003 og foriret
2004.

Laura Horelli

When the Finnish artist, Laura
Horelli, came to Rooseum in
March to start a three month resi-
dency it did not take long before
she got 1o know a great deal
about Malmé. She informed her-
self about the city’s past as an
active shipbuilding centre and got
to know about it’s present mul-

Turkish and a German-American
club. One thing thart struck her
when she started her rescarch was
that there were a large number of
associations but the information
about them was relatively small.
She invited over 130 associations
to make a page about themselves,
their activities and objectives for
an informative publication that
was to be distributed in public
places like cafés, shops, tourist
information centres, libraries,
museums and fitness centres. All
who were interested could then
take a copy for free.

In some ways the project can be
seen as being in line with the idea
of multiples within art. Multiples
are mass-produced artworks
which are often given away for
free or sold for a symbolic price.
The intention with multiples is to
give more people the opportunity
to own art, or to have personal
contact with it and its messages.
Another aspect of the multiple is
that they often play on market
forces, trade, consumption and
the desire for possessions, mecha-
nisms in society that art both is
part of and comments upon.

Laura Horelli’s publication dif-
fers however from the multiple
genre by not being an attempt to
make art reach more people. The
fact that the publication origina-
ted from an art project was secon-
dary. What is more important to
consider is how it played on the
desire for information, which is
most often monopolised and
satisfied by mainstream media
and stereotypical images con-
firming a cerrain point of view.

ticultural reality through her con-  Putting 2 publication into circula-
versartions with people living in tion another perspective counters
areas like Rosengird and Sofie- the stories and images often crea-
lund. One of the intentions be- ted through television and print
hind her residency was to initiate  media. Horelli takes a step back
a new project for Rooscum’s one-  from the role of the artist in the
year prog In 2052 Malmi ditional sense, and instead
will no longer be ‘Swedish’. Along becomes a catalyst or promoter
with T anra Harelli several arher thar cannrere nesindice and cnn-
international artists have been ports a pluraity of undersran-
invited to develop projects, dings.

among them Lyn Lowenstein, In a cerrain sense Laura Horel-
Yael Bartana, Esra Ersen and li’s working method is remini-
Katya Sander. During 2003 these  scent of that of a journalist. Both
artists have had or will have a use information as material and
Rooscum studio as a base for are involved in 2 ess of inve-
their initial research. The projects  stigation which then leads 1o 2
are site-specific and will relate to  formulation of 2 themaric or 2
Malmé, to cultural diversity and  story. But where a journalist will
to differences in daily life, univer-  often work from a certain objecti-
sals we all have in common. vity in their gathering of material,

Laura Horelli has previously
been engaged in questions of cul-
tural diversity. In 2001 she made
Cultural Groups in Frankfurt, a pub-
lication with presentations of a
variety of cultural and national
associations, for instance a

Laura Horelli lets herself be stec-
red to a greater extent by her
intuitive associations and by pos-
sibilities that a situation offers.
She has stated: “I do not collect
data to prove a hypothesis. The
conclusions of the research are




Laura Horelli: Helsinki Shipyard / Port of Sa

often open to various interpreta-  in a tourist brochure showing cru-
tions”. ise liners in San Juan. The image
The videowork Helsinki Ship- leased 2 memory of a shipyard
yard / Port of San Juan (2002— building cruise liners in Helsinki,
2003) is one example of how re-  next to where Horelli lived as a
scarch material can be shaped into  child. From that she got the idea
stay i ise liners in Puerto Rico and their

construction in Helsinki. She was

n Juan, 2002-2003, video, Courtesy Galerie Barbara Weiss, Berlin

especially interested in people’s
relations to the ships in these two
geographically different locations
and the images are accompanied
by the employees’ stories about
their work place. The difference
between the places is not of im-
portance for the content alone.

in has an equal influence on the
form, and it is this fact that has
resulted in a number of versions
being made. The first version was
shown in an internet café in Old
San Juan, which was mainly visi-
ted by members of the ships’ crews.
The decision as to how the video

The context that the work is shown  was edited and how is was to be

displayed was therefore informed
by this environment. Since then, a
new version has been made focu-
sing more on the stories of the
Finnish shipbuilders.

In several other works by Laura
Horelli the place or her relation
to the place also functions as a
springboard to investigate the
social, cultural, economical and
political conditions forming the
contexts we are part of. Japanese
English Advertising Slogans (2000)
was a video installation made
during a residency in Japan. The
work is based on advertising slo-
gans on Japanese products. The
slogans are in English and utilised
as graphic elements referring to
western culture, rather than for
their information about the pro-
duct. From these slogans Horelli
has created an absurd non-sensi-
cal dialogue, performed as small
sketches by Japanese amateur
actors in everyday surroundings.
In the installation the scenes are
projected in the space and on a
monitor the products referred to
in the dialogue are presented. The
work is simple but the juxtaposi-
tion of daily life and advertising,
east and west expresses the com-
plexity inherent in the exchange
of values between two culrures.

Current Female Presidents (3/2001)
takes the whole world as a point
of departure in the investigation
of gender and power distribution
on the global political level. Six
large colour phoro collages with
images of the six female presi-
dents who were governing at the
time the work was made, are
installed next to a black and white
map of the world. In this case the
work plays with the rhetoric of
power and brings to our atrention
that the few women in political
office are primarily in areas outsi-
de the powerful, male-dominated
centres of the world.

Laura Horelli’s Malmé based pro-
ject will be presented winter 2003
and spring 2004.




